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Preface: What Is Financial Intelligence?

Al IME

(i

THE ART OF FINANCE (AND WHY IT MATTERS)

1. You Can’t Always Trust the Numbers

| S

. Spotting Assumptions, Estimates, and Biases

%)

. Why Increase Your Financial Intelligence?

4. The Rules Accountants Follow—and
Why You Don’t Always Have To

Part One Toolbox:
Getting What You Want; The Players and What
They Doj; Reporting Obligations of Public Companies

\RT TWO
THE (MANY) PECULIARITIES OF THE INCOME STATEMENT

. Profit Is an Estimate

N

6. Cracking the Code of the Income Statement
7. Revenue: The Issue Is Recognition

8. Costs and Expenses: No Hard-and-Fast Rules
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Expense? Or Capital Expenditure?; &
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